A/

I studiolS .

7H8H
studio15% X &4t

HEERE SN

TIKTOKAT A7 IN\A A2 FBE E [ TikTok Media Buying
Professional |Zstudio15|Z CTH#&

TikTokE R BL-EMRRIZHEZ5NDEHK, studio15TITIMEEFHEL. /54T UM EADIR
EH-BREADODSHLDEIEERS

TikTokzsib&LTza—bL—E—(EREE) BETLERBESEX-TOF /> avExE
BT Hstudio1br Xt (Rt RRMEBS X KRR 5&k KB, BAH: R3VF 742
T4—> LLF studiol15) &, TIKTOKAT A7 /N1 A% B E BT TikTok Media Buying
Professional IZDWVT 10 AL EDEIGLELIZCEE B RILELMZLET,

AERIFE. TKTokE mICHEBELEEMARTHAOLEZARAT DD THY. V547U EE
NDRENERTHDEOHLAEZBHELE-RYBAHAD—IRTY,

B studiols

deo e\
WS TIKTOKAFA P44V P RER o,

TikTok Media Buying Professional

10.....
NP EDG /: Ve

TikTok Media Buying Professional& (3

[TikTok Media Buying Professional (. TikTok for Business A\ 2 #t 2 A R DEEE K T.
TIKTOKAT 4 7 131 A 2 5B TE & #& #il E D 3 BR [ TikTok Certification Program1%& 11, 19 %
ETHEZLBNET,



A/

BIdstudiolS |

RERTIL. ZEREMNTKTOKILE TSI I — L ETATATNAA T TOERAEHNRMIZER
TEODMBERAFILEB LTS EEZRELET,

REREIREETDATAT AT EBDRBRNHLHEMN RSN BEBRIEA L SM0F =

FHBREUI—TEESN. WTHIFERLDOE-HEBEICLIBRELERDILETITHON
ij-o

NSHEEDE R TikTokI hEFHMiZD KR EEMED
B

TIKTok® &5 B EE 4 AR RER 1 THY, BB EBEDEAEBRIELEVRRIZEST
ROBHENT TR T — L EE>TNET

TV IA—LBFREDT LTI L0 —F —BREBEF A BIBRE - ERCE, BB
DEMMGHBEADERATRTY,

studio15TILTikTok[A & OLIVEaAY —R A E | TikTokIZBEE T A MR S O E R HI &L
L. I'TikTok Media Buying Professional |0 EER 5 ZH#EL TLVET,

SERORE - HERFORGELETERMEDR L

studio15TIL 5 EHEE. TikTokZE (XL HET B a— b HEEEICH (TALEERDEMMHEIE
ICRYHMATENNWET  BHE IOV SLDLREERMESXEZEALT. HRNAMDEEZS
H. CEDY—T T4V BRRIZCEMTES IOy aFIILEAEZBELTWEET,

TikTokZEdibhELza—bA—E—(EREE) B TLERBIERE-TO4 0 a0 (BHA X
#EE., 2019F KR, FTEY) T4 2—IL30048. #2707 —#ITF14EAN, ChETIZESR-OX
AT ay ., BREE300HBOTKkTokI AE®— 3 EXIE, B a—rRSTIRST A=V



A/

bIdstudiol$ |

FRHAERBLEEFLHETHILHE. ZHRICRSZaTUOVEHIELBEELLTVET,

F7-. TikTok ShopD 2K/ S—rF+—FAHSLIZELT, ITikTok Shop Partner(LLF. TSP) 1. T
TikTok Affiliate Partner (LLF. TAP) J. ZL Tl Creator Agency Partner (LI, CAP) |D3F&EIZEES
NTULET,

d'TikTok

\o W
L) Medi L\
N Buying WA
- " Professional .\ 4
‘.:.. w ’0’.:
L 4 >

TikTok media buying certification VG

mstudio15& I E

FrEHh: T150-6221 REAPEARXRERT 1T/15 /Y UTXT—Y SHIBUYAZD —21[E
=%t URL : https://studio15.co.jp/

£%37:2019%1H23H

REE KKRIMHR BE KE

et MRSt LR (HIET 54 L1H15 E15:3696) https://ceres-inc.jp/
Wantedly : hitps://www.want i

Instagram: https://www.in ram.com i015in

TikTok: https://www.tiktok.com/@studio15.inc

X: https://twitter.com/studio15inc

podcast& TSNS T« 4—X]: https://podcastranking.jp/1037166286
KZ< &=L =TikTok : https://www.tiktok.com/@doramamitaida01

K5 & 71=L f=YouTube : https://www.youtube.com/@doramamitaida

A))—RNOER T 57 - XEXSIA-GEMNREETT , 7=7ZL. Istudio15 TLRYY—R 1B LU,
YA FURL (https://studio15.co.jp/) FHETTELTHT TRREHBFELLET . (nofollowE M IE A AT &
BYEY)

(AT HHMEEFRENLDEBEE K]
studio15B R =4t [R3REY . HH 5
A—JLF7RFL R info@studio15.co.jp EiEEHS :090-5402-9922 ({5 :03 - 4500 - 8514)



https://studio15.co.jp/
https://ceres-inc.jp/
https://www.wantedly.com/companies/company_1490059
https://www.instagram.com/studio15inc/
https://www.tiktok.com/@studio15.inc
https://twitter.com/studio15inc
https://podcastranking.jp/1737166286
https://www.tiktok.com/@doramamitaida01
https://www.youtube.com/@doramamitaida
mailto:info@studio15.co.jp

	TikTok Media Buying Professionalとは 
	取得推進の背景：TikTok広告市場の成長と専門性の必要性 
	今後の展望：教育体制の継続と広告運用品質の向上 

